





In 2020, we also rethought in depth our positioning in terms of SIM cards.
First to come in the year: the eSIM. Designed for residential customers, it
allows people who have an eligible smartphone to use the SIM chip directly
integrated into their device. A solution for rationalising our production of SIM
cards and for substantially reducing our overall ecological footprint.

We innovated by introducing the Half ID SIM cards, which are 50% smaller
than traditional ones and make it possible to achieve annual savings on the
order of 2 tonnes of plastic. Finally, we put onto the market the Eco-SIM,
produced from 100% recycled plastic for residential and B2B customers.

We are the first company in the world to deploy this new production system.
Whatever the smartphone or the terms of use, Eco-SIMs ensure reliable
connectivity. By 2023, they will also reduce CO2 emissions by 14 tonnes,
equivalent to the annual energy consumption of three Belgian households.
These three strong steps allow us to position ourselves in the global avant-
garde of most sustainable commercial practices.
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We regularly develop tools and recommendations for our customers.
Recently we proposed that they adopt certain eco-gestures, and
introduced the Eco Filter, which makes it possible to reduce the CO2
impact of Facebook and Instagram stories. Every day, 95 million photos
and videos are shared on Instagram, which has a significant carbon impact
for our planet.

Due to our concern for coherence and impact, we practice eco-branding
by taking the environmental aspect into account in all of our advertising
campaigns, respecting sustainable guidelines in our sponsoring choices,
etc. All actions that encourage our customers, employees and partners to
adopt our responsible approach as well.




Your phone also needs to sleep at night,

Choosing an so as soon as it's charged,
eco-designed phone why not unplug it!

helps protect the environment.

Let your
phone sleep

while you’re sleeping by
activating airplane mode.

Regularly
updating

your phone keeps it in
good condition for longer

Turn off your
Bluetooth and Wifi

when not using them to
extend the battery life.

Close the applications

you’re not using and give
your phone a break.

Using your phone

to its final breath gives more
oxygen back to the planet.

We also make sure that we have a sustainable supply chain. A process
of internal evaluation of partners was deployed within the Orange Group
and we fully support it. It covers the risk of corruption, the violation of
international economic sanctions, money laundering, terrorist financing
and fraud. This process allows us to get to know our partners better and
avoid potential risks.

We are also implementing a project for selecting the best suppliers, based
on their EcoVadis score, which assesses the sustainability of suppliers.
We conducted our own EcoVadis evaluation and received an EcoVadis
gold medal for this certification. This result puts us amongst the top 5
companies evaluated by EcoVadis. Furthermore, every contract signed
with a supplier contains a CSR clause covering points such as compliance
with the CSR rules, respect of the code of conduct, etc.

And finally, we regularly measure the overall (economic, environmental,
social and ethical) performance of our suppliers using a dedicated tool,
called QREDIC®.



= thanks to the BuyBack programme, 239 tCO2 were avoided in 2020
while nearly 1,500 trees were planted in Belgium, to which are added
1234 m? of forest replanted via the recycling of devices such as modems
and decoders, in partnership with Out Of Use

= Up to 80% of our customers return their old modems and decoders.
With the help of our partners and an accredited repair centre, we reuse
98% of our modems and 95% of our decoders

= thanks to the reconditioned smartphones, 30 kg of CO2 are avoided per
device, enough to prevent the emission of 67 tonnes of CO2e in 2020




Digital at the service of the environment

Because it will make energy systems more connected, intelligent, reliable
and sustainable, the digital transformation constitutes an important lever
for ecological transition: according to the ‘Smarter3030’ report of the
GeSl, digital technologies might thus reduce energy consumption by 20%
between now and 2030.

Digital already offers many opportunities for reducing our carbon footprint:

replacing business travel with videoconferencing,
facilitating carpooling, adjusting the light or heat — R

in buildings and cities, modulating consumption 'i.
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patterns in order to save energy in all sectors, as well

as combatting food waste and supporting a more

I
The apps of the big data technologies are particularly

sustainable agricultural model.
useful when it comes to the environmental ’ —— ¢

Digital also facilitates consumption model change:
shifting from possession to usage thanks to digital
apps that make it possible e.g. to borrow a bicycle, ¢

to share one’s vehicle, one’s DIY or gardening

equipment, or to purchase only what one needs

(several minutes of service, for example, rather

than purchasing a product that will be used only

a few hours per year). This is what is called the

functionality economy.

management of cities. According to the World Bank,

cities will have 6 billion inhabitants between now

and 2045.

The big data technologies contribute innovative solutions for optimising
transport flows, energy consumptions, the collection of wastes or
preventing the consequences of natural risks. The stakes are especially
crucial in Africa, where the exploding demography of the cities constitutes
a major urbanistic and environmental challenge. According to the UN, by
2050 urbanisation will have increased by 590%!

Confronted with saturated public transportation systems, colossal traffic
jams and their share of automobile pollution, the megalopolises will be
obliged to transform themselves. Mobile telephony usage data make it
possible to have a precise view of the flows of telephone traffic and thus of
mobility on the scale of a territory so as to better evaluate, anticipate and
plan needs for infrastructures and urban services.



We are proud to lend our support to innovative projects that are working
for a better and more sustainable world. For example, as a Golden
Connectivity partner we are sponsoring the Agoria Solar Team, a group
of engineering students in competition with similar teams throughout the
world. Their goal: to imagine and build the most innovative solar car.

Because the transition to a more social, digital and sustainable society only
makes sense together, we make sure to pay attention to our employees
while also mobilising them. In 2020, our employees were sensitised to and
integrated into CSR campaigns, including that of the Green Challenges.

On a voluntary basis, some of our employees committed themselves to
better measuring their impact on the planet and adjusting it. We also invite
our employees (again on a voluntary participation basis) to devote one of
their working days to an activity that fits within our CSR approach.

In the field of research, the new technologies today make it possible for
researchers to perform experiments and observations that would have
been impossible 30 years ago. Thanks to digital, large quantities of data
are available today: oceanographic data, animal migrations, volumes of
precipitation...

Exploitation of these resources makes it possible to measure phenomena
that are not always immediately perceptible, like global warming.

We are a partner of the project ‘CurieuzeNeuzen in de Tuin’, a European
first. We developed connected sensors within the framework of this large-
scale innovative experiment, in partnership with the University of Antwerp.
These sensors are collecting the necessary data in real time on the quality
and humidity of soils, gardens, farms and green areas, from both private
individuals and participating companies in Flanders. In total, 5000 sensors
will be installed all across the Flemish territory. Ultimately, the conclusions
will enable a management of our physical patrimony that is both more
precise and better tailored to the reality on the ground. This study has
been made possible thanks to cutting-edge technologies and the quality
of our network coverage. This innovative project is also a concrete
expression of our environmental and societal commitment. Besides
furnishing our technology and our network, we are participating in a joint
citizen approach with a range of academic partners and public entities.



Towards a responsible digital world

While digital might be the bearer of solutions making it possible to
‘decarbonise’ the traditional economy, it is not devoid of its own impacts
and therefore must be used advisedly.

As an operator, it is our responsibility to promote an eco-responsible
usage of the new technologies by our customers: selecting equipment
offering better energy performance, turning off devices when they are not
being used, keeping them longer by having them repaired as needed,
choosing a reconditioned device, avoiding unnecessary e-mails and
printouts... all ‘small gestures’, but ones that can add up to a great deal if
everyone adopts them.

In our view, however, a responsible digital world will go much farther: it is a
matter of inventing sober digital services whose ecological benefits largely
outweigh their impacts. Beyond our internal actions regarding energy
efficiency of the telecommunication infrastructures, we encourage our
suppliers to integrate the stakes of circular economy so as to manufacture
products that consume less energy and are more easily repairable and
recyclable, integrating more recycled or longer-lasting components.

We are mobilising ourselves within international organisations like the ITU
to introduce standards so that better account is taken of these issues on
the international level.

C’he transition from the current digital model to one of carbon neutrality
and circular economy is a long-term effort that affects the entirety of our
activity and involves all of the players in our industrial and commercial
ecosystem. It is a vast field of positive innovation and opportunities for
sustainable progress. Digital has yet to fully reveal its potential in the
energy and ecological transition. )
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We want to give everyone  We are committed to We are certified CO2 neutral
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We keep our use of paper We facilitate recycling, right
to a minimum to support from the design phase of our We give a second life to one-off
our CSR strategy. communication materials. productions and leftover stock.
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We work with partners .‘ "
engaged in ecological
initiatives, and preferably
with event venues that We act in a circular economy
have a green label. in order to reuse materials.

We save energy by

We promote a green integrating energy-
mobility for our guests. saving lighting.
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