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Based on the environmental policy of the Orange 
Group, here is our environmental policy tailored to 
the specific needs of Belgium. We strive to ensure 
that our commitment with regard to social and 
corporate responsibility has a positive impact on 
people, society and the planet.

10 key 
takeaways:

1.  We have already reduced our CO2 emissions 
by 80% since 2006 and anticipate becoming 
Net Zero Carbon by 2040.

2.  Each call, each SMS, each byte of mobile data that transits our 
network can be regarded as CO2 neutral.

 
3.  We are developing an eco-design approach in order to reduce the 

impacts of our products throughout their life cycle.

4.  We are optimising the service life of equipment, thanks to our 
partners Recupel and Bebat.

5.  We promote the principles of the circular economy and recycling 
amongst our suppliers and customers, notably via our BuyBack 
programme.

6.  We are the first company in the world to have put on the market 
the Eco-SIM, manufactured from 100% recycled plastic.

7.  We are building a less energy-intensive network, notably thanks to 
a new, highly energy-efficient data centre launched in 2019.

8.  We ensure that our supply chain is sustainable by selecting our 
suppliers, as far as possible, on the basis of their EcoVadis score.

9.  We support innovative projects and scientific research such as the 
Agoria Solar Team, a group of engineering students in competition, 
and ‘CurieuzeNeuzen in de Tuin’, conducted by the University of 
Antwerp.

10.  We mobilise our Team Members via CSR campaigns and  
Green Challenges.



The urgency of the ecological and energy transition 

Reducing our CO2 emissions 
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Digital at the service of the environment
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Towards a responsible digital world



The urgency of the ecological and energy 
transition 

Today it is indisputable. It’s no longer the moment for 
discussions or studies: it´s time for solutions. Because 
we believe that digital properly forms a part of these 
solutions, we are taking action along these lines.

The digital revolution is on the move and is already generating tangible 
benefits for the environment: intelligent cities, connected agriculture, 
carpooling… and that´s just the beginning. 
Tomorrow, the Information and Communication Technologies (ICT) will play 
an even more important role for introducing innovative services that make 
it possible to reduce environmental impacts in transportation, energy, 
agriculture and many industrial and commercial sectors. 
While all of these advances are promising, their effects have not yet been 
totally realised: we have to give digital the time to unfold its full potential.

Of course, like any industrial activity, the telecommunications sector also 
causes impacts that imperatively need to be reduced. 
Especially since usages of the new technologies are constantly increasing: 
according to the institute IDATE DigiWorld, in 2030 there may be 36 billion 
connected objects on the planet. And according to a study published 
in 2019 by the GSMA1, 71% of the world´s population will have mobile 
telephony between now and 2025, i.e. a total of 5.1 billion mobile 
subscribers. 

The sector´s players mobilised 
themselves, individually and 
collectively, very early on, and some 
have already succeeded in reversing 
their emissions of  ‘greenhouse 
gases’. For example, we have 
reduced our CO2 emissions by 
nearly 80% and in 2020 we received, 
for the 6th consecutive year, the 
CO2 Neutral Label from CO2logic 
and Vinçotte for our operational 
activities.



Beyond actions to reduce our energy consumptions, we must also limit our 
impacts on natural resources. In a world of finite resources, it is imperative 
to change model by strengthening emphasis on the circular economy. The 
goal is e.g. to reuse as well as possible raw materials, and notably the rare 
metals contained in the equipment and terminals.

The carbon footprint of digital (the entertainment and media sector as 
well as the telecom sector) was estimated at 3.5% of the world’s CO2 
emissions in 2015 (1,150 million tonnes of CO2e2) apart from deforestation 
and change in soil use. That includes fixed and mobile networks, 
networks of companies, data centres, customer equipment including 
smartphones, PC, TV. On the global level, telecom networks (fixed and 
mobile) represented only 0.5% of 2015 CO2 emissions (180 million tonnes 
of CO2e)3 apart from deforestation and change in soil use. The telecoms 
can also facilitate the low-carbon transition by offering to other sectors 
solutions for reducing their own CO2 emissions. 

We have a role to play in the fight against global warming, which is why we 
set ourselves the ambitious goal of becoming Net Zero Carbon by 2040. 
To achieve this we must deliver an unprecedented effort with regard to 
energy efficiency, make greater use of renewable energies and integrate 
the circular economy even more thoroughly into our production processes 
and activities. These challenges constitute priorities in the Engage 2025 
strategic plan, which puts environmental exemplarity at the centre of the 
Group´s commitment.

1 Global System for Mobile Communications
2  ‘CO2e’ means ‘CO2 equivalent’, i.e. that the main greenhouse gases, including CO2, were taken into account and the value is expressed in an 

equivalent of the quantity of CO2 that would have the same warming potential.
3 Source: Lunden Malmödin study in the journal Sustainability, Malmödin - Lunden, 2018 and International Energy Agency.



Reducing our CO2 emissions  

Within a context of constantly growing digital needs, 
operators are confronted with a major challenge:  
offering ever greater connectivity and speed  
while reducing their carbon footprint. In other words, 
successfully uncoupling growing usages from  
increasing environmental impacts. 

Keenly aware of these stakes, the players of the sector are mobilising 
themselves via a range of joint and individual initiatives. We are one of 
those who have already achieved positive results, but these efforts must 
continue and be further amplified.

One ambition:  
being Net Zero Carbon by 2040

Deeply involved in protecting the environment, we support the Orange 
Group’s environmental ambition: being Net Zero Carbon by 2040, i.e.  
a decade ahead of the sector as a whole.
 
The implementation of our policy is based on deploying an Environmental 
Management System (EMS) aimed at reducing our environmental impacts, 
and notably the energy consumption in all activities and at every level of 
the organisation.

Our objective is clear: attaining carbon neutrality by 2040.  
This begins by reducing our CO2 emissions (30% fewer tonnes of 
CO2 between 2019 and 2023) thanks to various initiatives linked to our 
infrastructure and our energy network, to our mobility habits and our 
paper consumption. Moreover, we are seeking to strengthen the circular 
economy (recycling of mobile phones, modems and TV decoders, more 
ecological SIM cards, more ecological packagings).



Since 2006, we have been 
working hard to minimise our 
carbon footprint. In 2020, 
we received, for the 6th 
consecutive year, the CO2  
Neutral Label from CO2logic  
and Vinçotte for our 
operational activities. 
Concretely, this means that 
each call, each SMS or each 
byte of mobile data that 
transits our network can be 
regarded as CO2 neutral. 
We undertake to maintain 
this label, notably thanks 
to the use of more effective 
technologies like 5G, but also 
via implementation of the 
mobile access network sharing 
agreement with Proximus, a 
partnership that allows us to 
continue to reduce the energy 
consumption of our network 
despite the increase in traffic. 

The reduction in our CO2 
emissions is also due to a  
less energy-intensive network. 

In 2019 we notably launched a new, highly energy-efficient data centre 
(which all by itself replaces four smaller structures). The air conditioning 
in our offices was replaced by a cooling system that consumes one-
tenth the energy. We also installed low-energy light bulbs in all of our 
offices and solar panels on the roof.  
We have energy consumption-reducing ambitions for our stores and 
points of sale, like a centrally-managed database for the opening hours 
and the reduction of on-site interventions. 
 We have already drastically cut our paper consumption thanks to the 
digitalisation of documents in our buildings and points of sale. We 
introduced the use of electronic invoices for this very purpose. 

Based on our understanding that preservation of the environment must 
be accomplished on the international scale and that it is a matter of vital 
concern for all of us, we are financing ecologically-responsible local 
public utility projects in Africa.  
In 2019, we supported 2 such projects: an electrification programme in 
Senegal involving the installation of solar panels, and the production of 
stoves in Ghana.

Carbon
footprint 2020

4.645 tCO2
= 1.945 flights BXL-NY

Origin of carbon 
emissions Comparison with 

previous years

2020 vs 2015

-36 %

2020 vs 2009

- 60 %

2020 vs 2019

-37 %

Carbon footprint 2020
Since 2009 we have been measuring
and reducing our carbon footprint

Since 2014: 
CO2 neutral for our operations
Results validated by CO2logic and Vinçotte

2019
7.318 tCO2

100 % 
green 
energy

Mobility

Other



Understanding Net Zero 

Being Net Zero Carbon, or Carbon Neutral, means achieving an equilibrium 
between the emission of CO2 and its absorption. It is the only solution 
for stopping the accumulation of CO2 in the atmosphere and ultimately 
arriving at a stabilisation of global temperatures and a sustainable 
development of our societies.

Carbon neutrality rests on two fundamental pillars:
■  signifi cantly reducing CO2 emissions and facilitating the decarbonisation 

of customers
■  at the same time, increasing CO2 sinks (forests and oceans are, thanks 

to photosynthesis, the world’s primary carbon sinks) 

To reduce our emissions, we fi rst have to clearly identify and calculate 
them. We respect the ISO 14064 standard, which divides the quantifi cation 
of carbon emissions into three Scopes: 

■  scope 1 corresponds to the direct Greenhouse Gas (GHG) emissions
produced within the framework of our activities. This includes the natural 
gas, fuel and refrigerants used for the stores, the premises and the 
network, but also the company cars of our employees. 

■  scope 2 brings together the indirect GHG emissions linked to the 
electricity consumption necessary for our activities (that of the network, 
for example). 

■  scope 3 represents the rest of the indirect emissions, those being booked 
in scopes 1 and 2 of our suppliers. This includes the consumption of 
paper and packaging, the home-work travel of employees who do not 
have company cars, the business trips and the generation of wastes 
(food, paper, metal, etc.). 

In addition to these three scopes, a fourth scope exists and corresponds 
to the decarbonisation of customers. Still not very widespread and diffi  cult 
to measure, it focuses on the reduction in emissions (or limitation of the 
increase in emissions) of GHG of the customers, linked to the utilisation of 
the products and services of a company. 
To be able to verify carbon neutrality, we call upon the independent certifi ers 
CO2logic and Vinçotte, who measure, certify and label our actions.

Scope 1
Direct own emissions:

■ company-owned fleets
■ energy (natural gas and fuel)
■ refrigerants losses

Scope 2
Indirect emissions:

■ purchased electricity

Scope 4
Avoided emissions & customer decarbonisation:

■ uncovered:
- home-working
- teleconferencing services 
- smart parking solution 
- MESH
- Orange data analitics 
- Orange products & offers 
   (Smart Homes, Fairphones, 
   B2B services)

Scope 3
Other indirect emissions:

■ covered:
- employee commuting
- business travel
- waste 
- paper use 

■ uncovered:
- other materials in
- visitors 
- services 
- freight inter & depreciation
- purchased goods and materials
- use of sold goods and materials 
- end of Life of purchased goods and materials

CO₂ Sulfur 
hexafluoride

MethaneNitrogen 
carbon

HydrofluorcarbonFluorocarbon



Acting on the carbon footprint  
of the networks  

As a telephony operator, the network constitutes an essential part 
of our activities. It is composed of the network antennas, the related 
infrastructure and Data Centres.
The network requires electricity to function. All of the electricity we 
consume is 100% certified renewable energy and is supplied by Eneco. 
This makes it possible to prevent the emission of a large share of GHG.
Besides electricity, the network requires fuel, natural gas and refrigerants, 
all of which participate in the GHG emissions of the network. We are 
working to reduce and optimise the consumption of our network, through 
innovation and efficiency gains, such as our Data Centre and the sharing 
of our 5G network.

And tomorrow?  

Based on several innovative pillars, the ‘green’ 
transformation of our networks continues. Several 
pathways for progress are being studied with the 
support of our Research and Development centres.

Opting for less  
energy-intensive solutions   

Our already-existing mobility plan is shifting into higher gear.  
Proposing multimodal transports, increasing the percentage of  
employees who choose to telework, reducing the petrol or diesel  
car fleet and increasing the number of vehicles that emit less  
CO2 (notably hybrid and electric) are just some of the  
directions anchored in 2020 to be concretely implemented  
in 2021. In 2020, notably as a result of the public  
health situation, our mobility-related CO2 emissions  
decreased by nearly 50%. In particular, obligatory  
teleworking reduced the energy consumptions of our  
offices: 14%less electricity, 18% less gas and 24% less water.

Optimisation of our infrastructures has already been  
extensively studied, because our CO2 emissions have  
fallen by nearly 80% since 2006. In 2020, we  
benefited from the new Data Centre that was  
installed in 2019. Its energy efficiency cut  
consumptions substantially, as did the active  
mobile network sharing (RAN sharing). 



Limiting our impact on natural resources   

Overshoot day corresponds to the annual date as of 
which the ecological footprint exceeds the planet’s 
biocapacity. Once this date is reached, we have 
consumed more natural resources than the Earth can 
produce in one year.  
This shows the limit of natural resources and 
demonstrates that we must urgently change our means 
of production and consumption.
Indeed, Earth’s overshoot day has gone from December 
20th in 1971 to July 29th in 2019 (due to the Covid-19 crisis, 
it fell 3 weeks later in 2020, i.e. on August 22nd in 2020).4 
The linear sequence ‘extract > produce > consume > 
throw away’ is no longer sustainable.  
It absolutely must yield to a different model: ‘reduce > 
reuse > recondition > recycle’. It is this circular  
economy model to which we have committed ourselves. 

Our policy is defined around 3 major objectives:
■  developing an eco-design approach in order to reduce the impacts of our 

products throughout their life cycle
■  optimising the service life of equipment
■  promoting the principles of the circular economy amongst our suppliers 

and customers

4 Sources: WWF and Le Monde



Developing an eco-design approach  
in order to reduce the impacts of our products   

The eco-design approach consists of integrating the environmental stakes 
as of the design phase of a product or service, vis-à-vis all stages in its 
life cycle. For the operator that we are – one that does not manufacture 
its products itself, but which can exert influence on them - this notably 
includes reflecting on ways to increase the service life of products, to 
reduce their energy consumption, to encourage their repair and reuse 
as well as to stimulate the modularity of equipment. This approach also 
contributes to our goal of reducing our CO2 emissions.

We are also working on the eco-design of services, a complex approach 
taking into account not only the necessary physical equipment, but also 
the activities and processes of the life cycle of the service. Within the 
framework of the Orange Group´s Engage 2025 strategic plan, we have 
undertaken to enrol 100% of Orange products in an eco-design approach.

Our stores are also eco-designed. The energy consumption of the stores 
was reduced by introducing centrally managed power sockets for all 
readers and screens at the points of sale, which notably permitted a 
reduction of on-site interventions and a lower energy consumption.  
The IT equipment of the stores was also replaced by less energy-intensive 
devices.

Optimising the service life of equipment   

The circular economy and recycling are the principles  
motivating our actions to offer products, services and  
innovations having the lowest possible impact on the  
environment. Amongst these ambitions, for example,  
we project becoming the leader in the development of a  
sustainable smartphone market. 

We offered each employee a flask and eliminated plastic  
cups at the water fountains. Result: 60,000 cups saved  
each year. Gone too are the plastic containers in the  
canteen, which have been replaced by 100% recyclable  
plant-based materials. And to set an even higher bar for  
recycling, the floors of our work zones have a 100% recyclable  
covering. Because even long-life bulbs and neon tubes eventually give 
up the ghost, we are working with partners such as Recupel to recover 
them (and Bebat with regard to batteries). And above all, we always reflect 
upstream on the choice of our materials, favouring those with high recycling 
quality or low waste generation.



With our BuyBack programme, we promise 
to take back old mobile phones in exchange 
for a purchase voucher corresponding to 
their residual value. From the mobile phones 
collected, 40% are entrusted to Recupel, 
which recycles up to 90% of the metals and 
materials they contain.  
The remaining 60% are reused. Half of them 
are utilised for spare parts, while the others 
are offered for resale after having been 
reconditioned.  

In all cases, we contribute 2 euros to the 
environmental protection programme of the 
associations Natagora/Natuurpunt for each 
device included in the BuyBack programme, 
but also for each of its Business references. 

We have introduced the sale of 
reconditioned smartphones. These 
are guaranteed for 2 years and 100% 
biodegradably packaged. Inspected down to 
the finest details, they are cleaned, repaired 
as necessary and equipped with the latest 
software and new accessories. 

We have also introduced the sale of more eco-friendly smartphones, 
including the Fairphone 3+. Created on the basis of 40% recycled plastic, 
it is composed of easily replaceable parts and benefits from a production 
chain that respects human rights. 

Via the collection and reconditioning of other devices, we encourage our 
customers to return their modems and decoders. In 2020, nearly  
122,474 devices were collected, of which 105,840 were reconditioned. 
More globally, we reuse 98% of these modems and 95% of these 
decoders. Devices that are at the end of their service lives are recycled via 
our partner Out Of Use.



In 2020, we also rethought in depth our positioning in terms of SIM cards. 
First to come in the year: the eSIM. Designed for residential customers, it 
allows people who have an eligible smartphone to use the SIM chip directly 
integrated into their device. A solution for rationalising our production of SIM 
cards and for substantially reducing our overall ecological footprint. 

We innovated by introducing the Half ID SIM cards, which are 50% smaller 
than traditional ones and make it possible to achieve annual savings on the 
order of 2 tonnes of plastic. Finally, we put onto the market the Eco-SIM, 
produced from 100% recycled plastic for residential and B2B customers.

We are the first company in the world to deploy this new production system. 
Whatever the smartphone or the terms of use, Eco-SIMs ensure reliable 
connectivity. By 2023, they will also reduce CO2 emissions by 14 tonnes, 
equivalent to the annual energy consumption of three Belgian households.
These three strong steps allow us to position ourselves in the global avant-
garde of most sustainable commercial practices.

Promoting the principles of the circular economy 
amongst our suppliers and customers    

We regularly develop tools and recommendations for our customers. 
Recently we proposed that they adopt certain eco-gestures, and 
introduced the Eco Filter, which makes it possible to reduce the CO2 
impact of Facebook and Instagram stories. Every day, 95 million photos 
and videos are shared on Instagram, which has a significant carbon impact 
for our planet. 

Due to our concern for coherence and impact, we practice eco-branding 
by taking the environmental aspect into account in all of our advertising 
campaigns, respecting sustainable guidelines in our sponsoring choices, 
etc. All actions that encourage our customers, employees and partners to 
adopt our responsible approach as well.



We also make sure that we have a sustainable supply chain. A process 
of internal evaluation of partners was deployed within the Orange Group 
and we fully support it. It covers the risk of corruption, the violation of 
international economic sanctions, money laundering, terrorist financing 
and fraud. This process allows us to get to know our partners better and 
avoid potential risks.

We are also implementing a project for selecting the best suppliers, based 
on their EcoVadis score, which assesses the sustainability of suppliers. 
We conducted our own EcoVadis evaluation and received an EcoVadis 
gold medal for this certification. This result puts us amongst the top 5 
companies evaluated by EcoVadis. Furthermore, every contract signed 
with a supplier contains a CSR clause covering points such as compliance 
with the CSR rules, respect of the code of conduct, etc. 

And finally, we regularly measure the overall (economic, environmental, 
social and ethical) performance of our suppliers using a dedicated tool, 
called QREDIC®.



Key figures 

■  thanks to the BuyBack programme, 239 tCO2 were avoided in 2020  
while nearly 1,500 trees were planted in Belgium, to which are added 
1234 m² of forest replanted via the recycling of devices such as modems 
and decoders, in partnership with Out Of Use

■  up to 80% of our customers return their old modems and decoders.  
With the help of our partners and an accredited repair centre, we reuse 
98% of our modems and 95% of our decoders

■  thanks to the reconditioned smartphones, 30 kg of CO2 are avoided per 
device, enough to prevent the emission of 67 tonnes of CO2e in 2020



Digital at the service of the environment   

Because it will make energy systems more connected, intelligent, reliable 
and sustainable, the digital transformation constitutes an important lever 
for ecological transition: according to the ‘Smarter3030’ report of the 
GeSI, digital technologies might thus reduce energy consumption by 20% 
between now and 2030.

Digital already offers many opportunities for reducing our carbon footprint: 
replacing business travel with videoconferencing,  
facilitating carpooling, adjusting the light or heat  
in buildings and cities, modulating consumption 
patterns in order to save energy in all sectors, as well 
as combatting food waste and supporting a more 
sustainable agricultural model.
Digital also facilitates consumption model change: 
shifting from possession to usage thanks to digital  
apps that make it possible e.g. to borrow a bicycle,  
to share one´s vehicle, one´s DIY or gardening 
equipment, or to purchase only what one needs  
(several minutes of service, for example, rather  
than purchasing a product that will be used only  
a few hours per year). This is what is called the 
functionality economy. 

The apps of the big data technologies are particularly 
useful when it comes to the environmental  
management of cities. According to the World Bank, 
cities will have 6 billion inhabitants between now  
and 2045.  
The big data technologies contribute innovative solutions for optimising 
transport flows, energy consumptions, the collection of wastes or 
preventing the consequences of natural risks. The stakes are especially 
crucial in Africa, where the exploding demography of the cities constitutes 
a major urbanistic and environmental challenge. According to the UN, by 
2050 urbanisation will have increased by 590%!  

Confronted with saturated public transportation systems, colossal traffic 
jams and their share of automobile pollution, the megalopolises will be 
obliged to transform themselves. Mobile telephony usage data make it 
possible to have a precise view of the flows of telephone traffic and thus of 
mobility on the scale of a territory so as to better evaluate, anticipate and 
plan needs for infrastructures and urban services.



Digital innovation,  
lever of the ecological transition 

We are proud to lend our support to innovative projects that are working 
for a better and more sustainable world. For example, as a Golden 
Connectivity partner we are sponsoring the Agoria Solar Team, a group 
of engineering students in competition with similar teams throughout the 
world. Their goal: to imagine and build the most innovative solar car.

Employees at the service of the planet  

Because the transition to a more social, digital and sustainable society only 
makes sense together, we make sure to pay attention to our employees 
while also mobilising them. In 2020, our employees were sensitised to and 
integrated into CSR campaigns, including that of the Green Challenges. 
On a voluntary basis, some of our employees committed themselves to 
better measuring their impact on the planet and adjusting it. We also invite 
our employees (again on a voluntary participation basis) to devote one of 
their working days to an activity that fits within our CSR approach.

Accompanying scientific climate research   

In the field of research, the new technologies today make it possible for 
researchers to perform experiments and observations that would have 
been impossible 30 years ago. Thanks to digital, large quantities of data 
are available today: oceanographic data, animal migrations, volumes of 
precipitation…
Exploitation of these resources makes it possible to measure phenomena 
that are not always immediately perceptible, like global warming.

We are a partner of the project ‘CurieuzeNeuzen in de Tuin’, a European 
first. We developed connected sensors within the framework of this large-
scale innovative experiment, in partnership with the University of Antwerp. 
These sensors are collecting the necessary data in real time on the quality 
and humidity of soils, gardens, farms and green areas, from both private 
individuals and participating companies in Flanders. In total, 5000 sensors 
will be installed all across the Flemish territory. Ultimately, the conclusions 
will enable a management of our physical patrimony that is both more 
precise and better tailored to the reality on the ground. This study has 
been made possible thanks to cutting-edge technologies and the quality 
of our network coverage. This innovative project is also a concrete 
expression of our environmental and societal commitment. Besides 
furnishing our technology and our network, we are participating in a joint 
citizen approach with a range of academic partners and public entities.



Towards a responsible digital world  

While digital might be the bearer of solutions making it possible to 
‘decarbonise’ the traditional economy, it is not devoid of its own impacts 
and therefore must be used advisedly.
As an operator, it is our responsibility to promote an eco-responsible 
usage of the new technologies by our customers: selecting equipment 
offering better energy performance, turning off devices when they are not 
being used, keeping them longer by having them repaired as needed, 
choosing a reconditioned device, avoiding unnecessary e-mails and 
printouts… all ‘small gestures’, but ones that can add up to a great deal if 
everyone adopts them.

In our view, however, a responsible digital world will go much farther: it is a 
matter of inventing sober digital services whose ecological benefits largely 
outweigh their impacts. Beyond our internal actions regarding energy 
efficiency of the telecommunication infrastructures, we encourage our 
suppliers to integrate the stakes of circular economy so as to manufacture 
products that consume less energy and are more easily repairable and 
recyclable, integrating more recycled or longer-lasting components.  
We are mobilising ourselves within international organisations like the ITU 
to introduce standards so that better account is taken of these issues on 
the international level.

The transition from the current digital model to one of carbon neutrality 
and circular economy is a long-term effort that affects the entirety of our 
activity and involves all of the players in our industrial and commercial 
ecosystem. It is a vast field of positive innovation and opportunities for 
sustainable progress. Digital has yet to fully reveal its potential in the 
energy and ecological transition.



We want to give everyone 
the keys to experience 
the digital world in a 
responsible way.

1 2 3
We are committed to 
work on the Engage2025 
strategy (environmental 
and digital inclusion).

We are certified CO2 neutral 
for our operations since 
2014 and we reduce our CO2 
emission every year.

4 75 6
We promote 
entrepreneurship and 
start-ups.

We support digital 
inclusion and socio-
economic development.

We use digital as a lever 
for transformation whilst 
assuring data protection.

We offer responsible 
products and services.

8 9 10
We are committed to operate in 
an ethic way, while respecting 
fundamental freedom, human rights 
and the fight against corruption.

We have a responsible 
purchasing policy.

We value a digital and 
human employer model 
and maintain an active and 
sustainable dialogue with 
our stakeholders.

CSR - Corporate chart

Together we work towards 
a more responsible and 
sustainable world.

1 2 3
With everything we 
produce we deliver the 
physical output in the 
most sustainable way. 

We favor an eco-branding 
approach, with a horizon of 
2022.

4 75 6
We reduce our energy 
consumption and 
optimize logistics. 

We choose partners who 
share our CSR convictions 

We buy and produce local 
products and services.

We promote 
sustainable, certifi ed, 
recycled and recyclable 
materials. 

8 9 10

We give a second life to one-off  
productions and leftover stock.

We keep our use of paper 
to a minimum to support 
our CSR strategy.

We facilitate recycling, right 
from the design phase of our 
communication materials.

Communication Team

Event Team

We work with partners 
engaged in ecological 
initiatives, and preferably 
with event venues that 
have a green label.

1 2 3
We reduce our waste by 
limiting packaging and 
food waste at the end of 
the event.

We act in a circular economy 
in order to reuse materials.

4 75 6
We reduce the use of 
paper by promoting 
digital tools.

We optimize logistics by 
grouping together the 
transports of our suppliers.

We promote a green 
mobility for our guests.

We save energy by 
integrating energy-
saving lighting.

9 10
We calculate the carbon 
footprint of each event and 
we sensitize our guests.

8
We adapt to digital services 
by promoting webinars and 
live streaming.

We promote reusable and 
ecological goodies, grouped 
together when ordering to 
limit packaging.


